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Customers’ Perception and Purchasing Attitudes of Fresh Milk Products:
A Study among 100 Customers in Phnom Penh
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This study explores the factors influencing consumers' buying behaviour towards local and imported fresh
milk in Phnom Penh City. The survey questionnaire was used to collect data from the research sample. The
questionnaire was developed and transferred into Google form for the research participants to fill out online.
The sample was from online snowballing where 100 individuals had completed the questionnaire. 98.9% of
them have a higher education degree, and 59.0% are female, and majority of the participants aged between
20-40 years old. The finding showed that more than 55.0% of customers preferred both local and imported
fresh milk, while there was a small number of them preferred only local fresh milk. Even though the
consumers used both local and imported milk products, but imported milk was on more favourable
condition. According to the finding, the origins of the fresh milk, price and promotion such as discount or
buy-one-get-one-free were not the influential factors on consumers’ buying behaviour. The result revealed
that the consumers cared more about product quality (including packaging, hygiene and taste), product
discount with long validity, and product accessibility. This study provides useful information for local
producers, milk business owners, and marketers, and from the results, it is recommended that in order to
capture more market segment in Phnom Penh, the local milk producers improve the quality of their milk,
packaging, hygiene, and promotion with longer validity.

Consumer’s buying behaviour, fresh milk, local-produced milk, imported milk, Phnom
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